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Introduction 

  The uses of the Internet are expansive amongst college students. Social media sites such as 

Facebook and Twitter occupy the time of many students as well as educational and communication uses. 

Seventy two percent of college students are Internet users, and eighty seven percent of college students 

have Internet access (Anderson 2001).  There is little research considering the Internet use of students 

after they leave college. Previous research shows that throughout the lifespan we experience changes 

in media uses and gratifications. Age is a useful predictive variable (Dimmick, McCain & Bolton 1979). 

A person’s progression through the life cycle could be independently traced in terms of the cell 

structure growing and dying (biological), the development of attitudes, feelings, and learning ability 

(psychological), the communicative competence and peer relationships (sociological), or the outward 

appearance of size (physical) (Dimmick, McCain & Bolton 1979). The psychological and sociological 

factors are most relevant with this project. Theoretically backed research in the uses and gratification 

perspective shows that change across time provides differences in media uses. The transition from 

college to young professional in the work force is a major life change for a person.  The focus of this 

study is to research the differences of Internet use between college students and graduates who have 

entered the workforce.    

This research question considers the usage of the Internet amongst young professionals after 

college and comparing the results to the usage among current students. Researching this topic, there is 

little information regarding the use of the Internet after college students leave college and enter the 

professional world. In a recent study following the demographic of Internet users, Gen Y (ages 18‐32) 

totaled 30% of Internet user population (Jones & Fox 2009). Many studies follow the online activity of 

current college students, but neglect to study Internet use after graduation. There is the possibility that 

college graduates are not as active online after college; however, they still make up a large percent of 

the demographic tested in the Fox and Jones study. There is a huge transition between being in college, 

and living in the so called “real world.” The transitional phase could have an effect on how much a 

person is online or change their online activities.  

The emergence of the Internet is a major aspect in the field of Communication Studies. This 

research project is worthwhile in the field because many people today rely on online communication, 

and use the Internet daily. College students and young professionals are lumped together in the Gen Y 

demographic in Jones and Fox (2009); however, I do not think college students are utilizing the Internet 

the same way as young professionals because they have experienced a life style change. When a 



student graduates and enters the workforce, I want to know if and how their use changes.  I do not 

think they are spending less time online because they are the highest percentage of Internet users, so 

I want to study their specific activities. Are they still using Facebook? Or do they spend their time job 

searching instead? Playing games? Sending emails? That is my question. Because they are included in 

the demographic of highest Internet users, what are the online activities occupying their time and are 

they comparable to the activities of current college students?  

Methodology  

  Over the span of ten weeks, I will research if there is a change in online activity between college 

students and young professionals. I will do extensive research on the Internet uses of the Gen Y 

demographic. Since my surveys will be approved before summer, I will study common factors seen in 

previous research and try to generate predictions. Peer‐reviewed literature from Communication and 

Mass Media journals will inform this study, as well as research from current periodicals.  I will distribute 

my surveys during the first week of FURSCA. There will be two specific groups to which I distribute 

these surveys: n= 40 college students aged 18‐22, and n= 40 recent college graduates who have just 

entered the work force aged 23‐27. These surveys will be identical, to ensure comparable results. The 

survey will include approximately 100 statements, asking about specific Internet usage of each person.  

An example statement is: “I use the Internet more for entertainment than education.” There will be 

options for each statement for the participant to choose from ranging from 1‐7. Each number will be 

assigned an answer for the participant to circle: 1 will be “Extremely uncharacteristic of me” and 7 will 

be “Very characteristic of me.” The ideal goal is a response time of one to seven days to make certain I 

receive each survey in a timely matter to continue my research.  Because this survey will be voluntary, 

and people will be contributing to my research, I plan to give a five dollar incentive to each participant. 

Participants will be assured that their answers will be confidential and will be aware that their efforts 

contribute directly to student research.  I plan on sending these surveys and the incentive though the 

mail, along with a return envelope to each participant. They will be able to send their completed survey 

back to me anonymously and without cost. 

  After I receive all the completed surveys, I will examine trends between participants in the 

same group as well as trends between the two groups. With the completed surveys, I’m going to look 

at the similarities and differences between the two groups tested. I will compare how much time each 

group spends online, and study specific websites each group is using most frequently. There are many 

websites on the Internet ranging from: social media sites such as Facebook or Twitter, informational 



websites, blogs, online shopping sites, entertainment sites, etc.  Within each site are different 

available functions for a user to enjoy. I will break down the major types of websites into sub‐topics 

and question exactly what each person is specifically doing on these websites and how much time 

they spend doing it. For example, I will question how much time spent on the Internet is used socially. 

Then I will ask follow‐up questions about particular social activities available on the Internet to see 

what each person is doing. Social activities on the Internet include: social networking, photo sharing, 

Twitter, online chatting, etc.  I will repeat this pattern with each major type of website.  

I plan on analyzing and presenting my results through descriptive statistics, specifically: means, 

median, mode, range, comparison tests (t‐tests), skewness, and kurtosis.  I will also use visual graphs 

of the raw data to make the results clear. Within the final weeks, I will finalize my summer project and 

write a paper containing all of my results. I also have plans with Professor Boyan to create a 

presentation of my results in the hopes of presenting this project at an academic conference.  

Outcomes 

  I would love to present my research at conferences in the future. Professor Boyan has mentioned 

a conference in my field called the National Communication Association or the Association for Education 

in Journalism and Mass Communication conference (both in 2012) where I could potentially present this 

project and be noticed for the hard work I’ve put into it.  Also, I would be interested in presenting at the 

Elkin R. Isaac Student Research Symposium during my senior year. I think it would be a great closing 

stage of my four years of Albion College. As a Communication Studies major, I would enjoy 

demonstrating ways of how communication is changing in the world today. By presenting my research 

to current students, I hope it will interest them as well as encourage them to participate in FURSCA in 

the future.  

The broader context of this project is to gain insight on my generation’s online activity. I am 

truly interested in seeing the outcome of my project, and finding out if the transition to a college 

graduate has any effect on internet usage. I feel it is important to study my generation because the use 

of technology is rapidly increasing amongst college students, and I am interested to see if we are as 

connected to the Internet after graduation. 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